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EXECUTIVE SUMMARY

BACKGROUND & OBJECTIVES

1. mruk research was commissioned by the Scottish Executive Office of Chief
Researcher to undertake a research exercise with a representative sample of the Scottish
population. The aim of the research was to examine pre and post-campaign attitudes
towards, and awareness of, anti-social behaviour (ASB). Specific issues to be addressed
included:

Perception of what constitutes ASB

Perception of severity of ASB in Scotland
Experience of ASB

Available contacts if ASB witnessed

Prompted advertising awareness

Perceived source and out-take of advertising
Prompted awareness of new laws relating to ASB

2. The ASB campaign consisted of advertising on the radio, bus backs, outdoor
posters and leaflets (distributed to every household in Scotland).

METHODOLOGY

3. Given the nature of the research, a quantitative research exercise was required, with
an in-home omnibus approach being considered the most effective methodology in
addressing the objectives. In addition, it was considered appropriate for reaching a
representative sample of the Scottish population.

4. Pre-campaign research was conducted in both the September 2004 and October
2004 waves of the Scottish in-home omnibus, with post-campaign research conducted on
the March 2005 wave of the omnibus. However, whilst the post-campaign research was
completed on the 17" March, certain elements of the campaign (e.g. radio) were extended
until the 28"™ March. In essence this means that some respondents who may not have
recalled the campaign in the March 2005 survey may have seen or heard it after the
research had taken place.

SAMPLE PROFILE

5. A total of 1026 interviews were conducted in September 2004, 1020 interviews
carried out in October 2004 and 1,009 1nterv1ews in March 2005. Fieldwork for the
September wave was conducted from 30" August to 5™ September 2004. The October
wave of research was carrled out from 4™ to 10™ October 2004, with the March wave
carried out from 11™ to 17" March 2005. All interviews were undertaken with a
representative sample of the Scottish population. Interviews were conducted on a random
route basis within sampling points'.

6. Quotas were established for age, gender and socio-economic group with only one
interview per household being undertaken. The achieved samples were split evenly across
gender with half being conducted with male respondents and half with females. A spread
of ages was achieved in line with the Scottish population. Around four in ten interviews

! With ‘random route’ sampling, each sample point each interviewer was given a random address point to
start interviewing. This was where the first interview was attempted; thereafter interviewers followed a set of
instructions to locate other addresses. The interviewers requested an interview at every 5Sth address in the
street, alternatively turning left and right into other streets where they were encountered.



were 121ndertaken with ABC1’s, with the remainder being from the C2DE socio-economic
group”.

MAIN FINDINGS - PRE AND POST CAMPAIGN WAVES OF RESEARCH

7. A number of activities were spontaneously considered by the majority of
respondents to be anti-social. Physical assault was most commonly perceived to fall into
this category by large proportion in both September 2004 (pre-wave - 57%) and March
2005 (post-wave — 42%).

8. When prompted, the ma3jority of respondents agreed to some extent that the
activities listed were anti-social’. There was stronger agreement in March 2005 that
physical assault, aggressive/threatening behaviour, verbal abuse, vandalism and
intimidation constituted ASB.

9. The majority of the sample in both September 2004 (69%) and March 2005 (70%)
claimed they would report ASB if they witnessed or experienced it.

10.  The majority (95% in both September 2004 and March 2005) would consider
contacting the police if they witnessed or experienced anti-social behaviour. Almost a fifth
(September 2004 - 17%, March 2005 - 18%) believed they might contact their Local
Council.

11.  However, there were consistently mixed opinions regarding how well people felt
their ASB-related problems would be listened to and dealt with by local authorities, and
how well they would be supported if reporting such activities. It was clear that most felt
they would be more willing to report ASB problems if they knew they had the full support
of local authorities when doing so. This suggests that people need to be convinced that they
have the full support of the relevant authorities and that reporting ASB does result in action
being taken®. There was greater agreement in March 2005 that the government in Scotland
is serious about tackling problems related to ASB.

12.  Prior to the ASB campaign being launched, around 1 in 5 people reported having
seen or heard some form of advertising in relation to ASB. This is to be expected to some
degree, given the considerable media attention ASB has attracted recently. However,
awareness doubled in March 2005 and the key messages recalled (‘new laws’ in particular)
would indicate that the campaign was clearly understood by approximately 43% of the
population. In addition, an increase in the recall of radio as the source of ASB advertising
in March 2005 suggests respondents were recalling the ASB campaign itself. There is an
indication that radio activity has been an effective element of the campaign.

? Definition of Socio-Economic Groupings

AB = Higher and intermediate managerial / administrative / professional
C1 = Supervisory, clerical, junior managerial / administrative / professional
C2 = Skilled manual workers

D = Semi-skilled and unskilled manual workers

E = Receiving state benefit, unemployed, lowest grade workers

’ List of activities included physical assault, aggressive / threatening behaviour, noisy neighbours /
neighbourly disputes, vandalism, verbal abuse, intimidation, ‘out of control’ children, littering / dog fouling
and graffiti.

* Most of the provisions in the Antisocial Behaviour etc (Scotland) Act 2004 commenced in October 2004
with some commencing in early 2005. Local authorities through their Community Planning Partners have
received £120m funding to tackle antisocial behaviour for the period 2004-08. Services — such as antisocial
behaviour teams, victim support services, helplines - to tackle antisocial behaviour have been determined by
local circumstances and have commenced at different times across Scotland.’
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13. The main sources of advertising recall were thought to be the television (September
2004 - 71%, March 2005 - 64%) and newspapers (September 2004 - 32%, March 2005 -
22%). Recall from newspapers was especially common in both waves amongst 35 — 44
year olds (September 2004 - 41%, March 2005 — 33%) and those living in the West
(September 2004 - 44%, March 2005 - 38%) of Scotland. In addition, radio recall
quadrupled between September 2004 (5%) and March 2005 (20%). As radio advertising
was included in the campaign, the findings suggest that recall was that of the ASB
campaign.

14. The key message of the advertising were to raise awareness of new laws relating to
ASB, communicate to the public what these new laws mean, and to encourage people to
“Stand Up to ASB” report rather than tolerate ASB activity in their neighbourhood. Over
one in ten respondents in September 2004 (13%) was ‘don’t put up with it’. In March 2005
the key messages perceived to have been communicated were ‘report things’ and
‘crackdown’ (both 17%), whilst 1 in 10 (9%) also mentioned ‘new laws’, again suggesting
the advertising they had seen was that of the campaign rather than from other media
sources.

15.  Following an increase in prompted awareness of new laws relating to ASB from
almost a quarter (22%) in September 2004 to nearly half (47%) in October 2004,
coinciding with increased public relations (PR) activity. In all waves, awareness appeared
to be highest amongst C1 respondents, aged 35-54 years old.

il



CHAPTER ONE BACKGROUND & OBJECTIVES

1.1 mruk were commissioned in August 2004 by the Scottish Executive Office of
Chief Researcher to undertake research with the Scottish population regarding anti-social
behaviour (ASB).

1.2 The Scottish Executive launched an ASB Campaign in late February 2005. The aim
of the campaign was to examine pre and post-campaign attitudes towards, and awareness
of, anti-social behaviour (ASB). Specific issues to be addressed included:

Perception of what constitutes ASB

Perception of severity of ASB in Scotland
Experience of ASB

Available contacts if ASB witnessed

Prompted advertising awareness

Perceived source and out-take of advertising
Prompted awareness of new laws relating to ASB

The ASB campaign consisted of advertising on the radio, bus backs, outdoor posters and
leaflets (distributed to every household in Scotland) in addition to public relations (PR)
activity. The campaign was extended and certain elements finished on the 28"™ March, after
the March 2005 omnibus had been completed. This means that some respondents who may
not have recalled the campaign in the March 2005 survey may have seen or heard it after
the research had taken place.

1.3 The principal aim of the research was to obtain a measure of pre-campaign attitudes
and awareness regarding ASB, followed by a post campaign evaluation.

1.4  Specific areas investigated included:

Perception of what constitutes ASB

Perception of severity of ASB in Scotland
Experience of ASB

Available contacts if ASB witnessed

Prompted advertising awareness

Perceived source and out-take of advertising
Prompted awareness of new laws relating to ASB

1.5 This report outlines the methods employed in addressing these objectives, before
summarising the findings from all stages of the research.



CHAPTER TWO RESEARCH METHODOLOGY

2.1 Given the nature of the objectives, an in-home omnibus approach was considered to
be the most appropriate methodology, with mruk’s in-home Scottish Omnibus being
utilised.

2.2 The pre-campaign research consisted of a total of 1026 interviews conducted in
September 2004, with 1020 interviews carried out in October 2004. 1,009 interviews were
conducted for the post-campaign evaluation in March 2005. All interviews were
undertaken with a representative sample of the Scottish _population. Interviews were
conducted on a random route basis within sampling points’. Quotas were established for
age, gender and socio-economic group with only one interview per household being
undertaken.

2.3 All data analysis was conducted by mruk’s in-house data analysis team based in
our Glasgow office with the data being subject to a range of logic checks to ensure its
validity.

24  Following the inclusion of questions on the September omnibus survey further
exploration of people’s attitudes towards ASB was required, leading to questions also being
placed on the October survey. The September omnibus sought to determine what types of
behaviour were considered to be anti-social and set the benchmark for levels of advertising
awareness. The questions in the October survey related to awareness of new ASB laws,
levels of interest in proposed information sources, attitudes towards ASB and people’s
confidence that ASB reported to the authorities would be dealt with. The March survey
combined the questions from both September and October into one survey for the post-
campaign evaluation. Copies of the questionnaires used in each of the surveys can be found
in Appendices 1 (September 2004), 2 (October 2004) and 3 (March 2005).

2.5 Fieldwork for the pre wave of research was conducted on both the September and
October (2004) waves of the in-home omnibus, with the post wave conducted on the March
2005 omnibus. The fieldwork for the September wave of research was conducted from 30™
August to 5™ September 2004. The October wave of research was carried out from 4™ to
10" October 2004, with the March wave carried out from 1 1" to 17" March 2005.

2.6 Consistent across all waves of research, the sample was structured to be
representative of the Scottish population in terms of age, socio economic grouping and
gender. Further details are included in Appendix 4.

> With ‘random route’ sampling, each sample point each interviewer was given a random address point to
start interviewing. This was where the first interview was attempted; thereafter interviewers followed a set of
instructions to locate other addresses. The interviewers requested an interview at every 5Sth address in the
street, alternatively turning left and right into other streets where they were encountered.



CHAPTER THREE RESEARCH FINDINGS

3.1 This section of the report will summarise the main findings from the research
undertaken with a representative sample of the Scottish population and will draw on any
variations across demographic groups where evident, or where sample sizes allow. This
section details the findings from all waves of the research.

TYPES OF BEHAVIOUR CONSIDERED TO BE ANTI SOCIAL BEHAVIOUR
(ASB)

3.2  Respondents were asked to spontaneously consider any types of activity they
thought might constitute anti-social behaviour (ASB). The number of spontaneous
mentions of different activities considered to constitute ASB was generally lower in March
2005. However, a larger proportion of respondents in both waves most commonly
considered physical assault (September 2004 - 57%, March 2005 - 42%) to be an anti-
social activity (see Table 3.1). In both waves this was especially true of those living in the
East (September 2004 - 73%, March 2005 - 60%) of Scotland.

3.3  Aggressive or threatening behaviour was also thought to constitute ASB by more
than half the sample in September 2004 (54%) and over a third in March 2005 (36%). In
both waves this was also most commonly the case for respondents living in the East of
Scotland (September 2004 - 68%, March 2005 - 51%)).

3.4  Around four out of ten respondents in both waves believed ASB also took the form
of noisy neighbours (September 2004 - 44%, March 2005 - 41%) and vandalism
(September 2005 - 43%, March 2005 - 38%).

3.5 Around one in six respondents in both waves (16%) did not know what they
considered to be ASB.

Table 3.1: Activities considered to be ASB

September 2004 | March 2005

Y% Y%
Physical assault 57 42
Aggressive / threatening behaviour 54 36
Noisy neighbours 44 41
Vandalism 43 38
Verbal abuse 42 29
Intimidation 38 23
Children out of control 37 27
Neighbourly disputes 36 27
Litter / dog fouling 33 23
Graffiti 33 27
Being drunk 3 -
Playing loud music 1 2
Don’t know 16 16
Other 2 8

Base: September 2004: 1026; March 2005: 1009
Source: mruk research, September 2004 & March 2005

3.6  Core to the objectives of the research, respondents were asked to what extent
different types of behaviour could be considered to be ASB. Respondents were prompted
with the activities shown in Table 4.2.



3.7  Table 4.2 clearly illustrates the majority of respondents agreed strongly that most of
the prompted activities were ASB. As in September 2004, a lower proportion of
respondents in March 2005 felt that children out of control, graffiti, littering / dog fouling
and neighbourly disputes constituted ASB.

3.8  However, there was greater agreement in March 2005 that physical assault,
aggressive / threatening behaviour, verbal abuse vandalism and intimidation constituted
ASB. Strength of opinion was consistent across all demographic and geographic sub-
groups in March 2005.

Table 3.2: Overview of perceived ASB

September 2004 March 2005
Strongly | Agree Strongly Agree
Agree % Agree %
Y% Y%

Physical assault 63 34 86 9
Aggressive / threatening behaviour 57 40 81 16
Intimidation 56 40 66 28
Vandalism 54 40 75 18
Verbal abuse 50 45 71 24
Noisy neighbours 44 49 46 45
Children out of control 43 47 46 44
Graffiti 42 50 43 45
Litter / dog fouling 42 49 44 42
Neighbourly disputes 37 51 38 42

Base: September 2004: 1026; March 2005: 1009
Source: mruk research, September 2004 & March 2005



PERCEPTION OF ASB

3.9  In line with the objectives, respondents were asked to consider the extent to which
ASB was a problem in Scotland.

3.10 In both September 2004 and March 2005 almost six in every ten respondents
believed that ‘a lot’ could be done to tackle ASB in Scotland. This view was most
commonly held by 55 — 64 year olds in both waves (September 2004 - 64%, March 2005 -
70%).

Figure 3.1: = How much can be done to tackle ASB

57%

A lot 59%

Some

B September 2004

Notvery much CMarch 2005

Nothing

Don't know

0% 20% 40% 60% 80%

Base: September 2004: 1026; March 2005: 1009
Source: mruk research, September 2004 & March 2005



3.11 The majority in both waves (September 2004 - 91%, March 2005 - 95%) agreed to
some extent that ASB presented a serious issue in Scotland. Almost half (September 2004
- 45%, March 2005 - 42%) agreed strongly that this was the case, especially those aged 55
— 64 years (51%) in September 2004.

Figure 3.2:  ASB is a serious issue in Scotland

459
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0
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OMarch 2005

*
Strongly disagree 1%
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Don’'t know 39,

0% 20% 40% 60% 80%

Base: September 2004: 1026; March 2005: 1009
Source: mruk research, September 2004 & March 2005



3.12  When respondents were asked in September 2004 whether the government in
Scotland was serious about tackling ASB related problems, a third of respondents (33%)
disagreed that this was the case. Disagreement appeared to be most evident amongst socio-
economic group AB respondents (27%) and 55 — 64 year olds (27%). However, in March
2005 nearly three quarters (73%) of respondents agreed the government is serious about
tackling problems related to ASB, and particularly those in the West of Scotland and socio-
economic group AB (both 82% agreement).

Figure 3.3:  ‘The government in Scotland is serious about tackling problems related
to ASB’
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Base: September 2004: 1026; March 2005: 1009
Source: mruk research, September 2004 & March 2005



REACTION TO ASB IF WITNESSED

3.13 In the September wave of the research, respondents were asked whether they
though they would report ASB if they witnessed or experienced it.

3.14  Over two thirds of the sample (September 2004 - 69%, March 2005 - 70%) claimed
if they witnessed or experienced ASB they would report it. There were no consistent
trends evident amongst demographic groups.

Figure 3.4: Report ASB if witnessed or suffered
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Source: mruk research, September 2004 & March 2005



REPORTING ASB

3.15 Ininvestigating whether respondents felt they would know who to contact regarding
ASB, over three quarters in both waves (September 2004 - 77%, March 2005 - 81%)
claimed they would know.

3.16 In September 2004, almost a fifth of respondents (18%) were uncertain of whom to
report ASB to, falling slightly to 15% in March 2005. This uncertainty was consistently
highest amongst 16 — 24 year olds (September 2004 - 24%, March 2005 - 21%).

Figure 3.5: Would you know who to contact in relation to ASB

77%

Yes 81%

No B September 2004

0,
15% 0 March 2005

Don't know

0% 20% 40% 60% 80% 100%

Base: September 2004: 1026; March 2005: 1009
Source: mruk research, September 2004 & March 2005

3.17  When respondents who felt they would know who to contact about ASB were asked
who they would contact to report ASB, the overwhelming majority in both waves (95% in
each) would go to the police.

3.18 Consistent in both September 2004 and March 2005, almost a fifth of respondents
(September 2004 - 17%, March 2005 - 18%) would go to their local council, rising to
around 1 in 4 people in the West of Scotland (September 2004 - 23%, March 2005 - 24%).

Table 3.3: Perceived contacts to report ASB (spontaneous)

September 2004 March 2005
% %
Police 95 95
local council 17 18
Crimestoppers 4 4
don’t know 1 *
other 2 *

* Equals less than 1%
Base: September 2004: 788; March 2005: 817 (Those who felt they would know who to contact about ASB
Source: mruk research, September 2004 & March 2005



3.19 In October 2004 and March 2005, respondents were asked whether they would be
interested in advertising that highlighted local council departments that could help or deal
with ASB problems.

3.20  Over three quarters, in both October 2004 (78%) and March 2005 (85%), conveyed
some degree of interest in a leaflet such as this.

Figure 3.6: Level of interest — ‘Advertising highlighting local council departments
that can deal or help with ASB’

Very interested ii %67012
Slightly interested i 42%| 48%
Not that interested 9:/: % O October 2004
- OMarch 2005
Not at all interested 4% 9%
Don’t know 2?%
0% 260/0 46% 60%

Base: October 2004: 1020; March 2005: 1009
Source: mruk research, October 2004 & March 2005
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3.21 In the October 2004 wave, the majority (91%) of respondents agreed to some extent
that ‘in addition to the authorities, we as the public all have a role to play in responding and
reporting ASB’. Although a similar level of overall agreement was evident in March 2005
(95%), the strength of agreement fell with a decline in the percentage of people strongly
agreeing more agreeing than strongly agreeing. However, in March 2005 agreement was
particularly strong in the North of Scotland (38% strongly agreeing) and amongst those
aged 35 — 44 years old (28%).

Figure 3.7:  ‘In addition to the authorities, we as the public all have a role to play in
responding and reporting ASB’
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Base: October 2004: 1020; March 2005: 1009
Source: mruk research, October 2004 & March 2005

3.22 In October 2004 and March 2005, all respondents were asked specifically if they
would have the confidence if required ‘to talk to kids in their street” about their behaviour.

3.23  Around a third in both waves (October 2004 - 35%, March 2005 - 31%) did not feel
they would have the confidence to do this. This was consistently true of respondents in all
age and socio economic groupings. Confidence in March 2005 was particularly low
amongst those aged 65 years and above (43% disagreed they would have confidence),
those not employed (40%) and those in the North of Scotland (46%).

11



3.24  Nonetheless, over half (October 2004 - 56%, March 2005 - 60%) considered they
would have the confidence to approach children in their street about their behaviour,
although strength of confidence dipped in March 2005 with fewer respondents strongly
agreeing.

Figure 3.8:  ‘If required I would have the confidence to talk to kids in my street
about their behaviour’
J 26%
Agree strongly 10%
] 1 30%
Agree J 50%
: 17%
Disagree P 21% 0O October 2004
. O March 2005
. 18%
Disagree strongly 10%
0,
Don’t know gé'%
0% 20% 40% 60%

Base: October 2004: 1020; March 2005: 1009
Source: mruk research, October 2004 & March 2005
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3.25 Over eight out of ten (October 2004 - 81%, March 2005 - 83%) respondents agreed
that they would report ASB if they felt the local authorities would support them as a victim
or witness. Again, there was a dip in the strength of agreement in March 2005.

Figure 3.9: ‘I would report ASB if I knew the local authorities were going to
support me as a victim or witness’

J 38%

1
Agree strongly | 16%
‘h 43%
Agree | [ i 67%
6%

Disagree 6% O October 2004
O March 2005

Disagree 6%
strongly 2%
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Don’t know 8/5%

0% 20% 40% 60% 80%

Base: October 2004: 1020; March 2005: 1009
Source: mruk research, October 2004 & March 2005

3.26  In October 2004 and March 2005, respondents were asked three questions: to what

extent they felt they would be listened to; provided with support by authorities; and that
something would be done in the event that they reported ASB.

13



3.27 Respondents’ confidence that the authorities would listen to them if they reported
ASB was divided in both waves with nearly half (October 2004 - 45%, March 2005 - 47%)
stating they were confident and a further 45% (in both waves) stating they were either not
that confident or not at all confident.

Figure 3.10: Level of confidence that when reporting ASB to authorities you would
be listened to
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Base: October 2004: 1020; March 2005: 1009
Source: mruk research, October 2004 & March 2005

3.28 In both waves over half (October 2004 - 54%, March 2005 - 58%) lacked
confidence that something would be done by the authorities in their area when reporting
ASB. Around a third (October 2004 - 37%, March 2005 - 35%) were confident that some
form of action would be taken.
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3.29 However, almost a quarter in October 2004 (23%) and a fifth in March 2005 (19%)
were not confident at all that something would be done by the authorities when reporting
ASB.

Figure 3.11: Level of confidence that when reporting ASB to authorities something
would be done
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Source: mruk research, October 2004 & March 2005

3.30 Again, perceptions were consistently mixed regarding the reaction one may get
when reporting behaviour to the authorities.

3.31 Over half (October 2004 - 51%, March 2005 - 57%) were not that confident or not
at all confident that they would be provided with support when reporting ASB to the
authorities.

Figure 3.12: Level of confidence that when reporting ASB to authorities support
would be provided
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Source: mruk research, October 2004 & March 2005
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ADVERTISING AWARENESS

3.32 In line with the core objectives of the research, respondents’ awareness of recent
advertising was investigated in the September 2004 and March 2005 waves of research.
When analysing the results it is important to bear in mind the impact of other media
activity related to ASB. The issue of ASB has received a great deal of recent media
attention in recent months (e.g. television, newspapers, radio). It is, thus, possible that
respondents may believe they recall seeing or hearing some form of ASB advertising when
in fact, for example, they may have seen or heard a news item on the matter, or seen
advertising produced by another organisation. This is to be expected, and explains why the
pre-campaign research records some claimed awareness of advertising related to ASB
when the campaign had not yet started.

3.33 It is also important to note that in addition to testing prompted awareness of the
ASB campaign, a further question was included in March 2005 to test prompted awareness
of two images taken from the bus element of the ASB campaign. In addition to bus
advertising, other media used included radio, outdoor posters and leaflets distributed to
every household in Scotland.

3.34  When prompted, almost a fifth (17%) of respondents in September 2004 claimed
they had recently seen or heard advertising about ASB. This awareness was highest
amongst the 35 — 44 year olds (24%) compared to 16 — 24 year olds (9%). Awareness
doubled to 33% in March 2005 with greater recall again amongst 35 — 44 year olds (40%)
as well as 45 — 54 year olds (42%) and those in the North of Scotland (46%).

Figure 3.13: Prompted advertising awareness about ASB
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Base: September 2004: 1026; March 2005: 1009
Source: mruk research, September 2004 & March 2005

3.35 The research then explored the perceived sources of the advertising that was
recalled with respondents who claimed recall.

3.36  Around two thirds (September 2004 - 71%, March 2005 - 64%) considered they
recalled the ASB advertising from the television. Although the campaign did not include
television advertising it is normal for people to attribute memory of communications
activity primarily to television.

16



3.37 Almost a third of the sample in September 2004 (32%) and a fifth in March 2005
(22%) recalled seeing the advertising in newspapers. Recall was consistently highest
amongst 35 — 44 year olds (September 2004 - 41%, March 2005 - 33%) and those living in
the West of Scotland (September 2004 - 44%, March 2005 - 38%)).

3.38 However, in March 2005 a fifth (20%) of respondents who recalled advertising
reported they heard it on the radio. This would indicate that the advertising they recalled
was that of the advertising campaign itself, which involved several radio adverts, rather
than the wider campaign.

3.39 The advertising campaign also included a door drop of leaflets to every household
in Scotland. Recall of leaflet advertising was however fairly low. This is to be expected to
a certain extent. Leaflets distributed through a direct door drop aim to deliver a message to
every home, however they are expected to have a smaller impact for a number of reasons.
For example, household members who respond to an omnibus survey are not necessarily
the member of the household who picked up the leaflet. Previous experience has also
indicated that leaflets may not be considered by people as such an important a medium for
communicating messages as other forms, such as television.

Table 3.4: Perceived source of advertising

September 2004 March 2005

% %
Television 71 64
Newspapers 32 22
Bill boards / hoardings 6 7
Leaflets / posters 6 7
Radio 5 20
Magazine 3 4
Cinema 1 -
Leaflet through door N/A 2
Other 3 4
Base: September 2004: 175; March 2005: 332 (Those who recalled recent ASB when prompted)
Source: mruk research, September 2004 & March 2005

340 A diverse range of key messages were perceived to have been communicated
through the advertising recalled by respondents. Although the sentiment of the core
messages was similar between waves, the results are shown in separate tables because there
was no common trend in the actual messages recalled.

3.41 When respondents’ understanding of the key messages of the advertising was
explored, almost a third in September 2004 (32%) and a quarter in March 2005 (27%)
expressed a degree of uncertainty.

3.42 In September 2004 over one in every ten respondents (13%) perceived the key
message of the advertising was ‘don’t put up with it’. In March 2005 the key messages
were perceived to be ‘report things’ and ‘crackdown’ (both 17%), whilst 1 in 10 (13%) also
recognised the advertising to be related to ‘anti social behaviour’.
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3.43  The key message of the advertising were to raise awareness of new laws relating to
ASB, communicate to the public what these new laws mean, and to encourage people to
“Stand Up to ASB” report rather than tolerate ASB activity in their neighbourhood. To
some extent this was reflected in the results in March 2005, where 9% perceived the key
message to be ‘new laws’. Although this figure may be lower than desired, it is important
to note that ASB is still a pertinent media issue, and as such people are being exposed to
ASB-related media coverage beyond that of the Scottish Executive campaign. This can
lead to some misappropriation of key messages (as with the media source), despite being
similar in sentiment to that of the ASB campaign.

Table 3.5: Key messages recalled — September 2004

% %
Don’t put up with it 13 | Be more strict 3
Zero tolerance 9 | It was more of a programme for young kids 2
Its against the law 8 | It’s a mouthpiece 2
Phone crimestoppers 6 | Council have now got involved 2
How they are trying to tackle it 5 | Other 11
Information only 5 | Don’t know 32
Bad girls 3
Base: 175 (Those who recalled seeing ASB advertising when prompted)
Source: mruk research, September 2004

Table 3.6: Key messages recalled — March 2005

% %
Report things 17 | Numbers to call 2
Crack down 17 | Help available 2
Anti social behaviour 13 | Fly tipping 1
New laws 9 | Domestic violence 1
Family sent away 3 | Tougher sentences from new laws 1
More police 3 | Other* 3
Examples of nuisance 2 | Don’t know 27
* all ‘others’ less than 1%
Base: 332 (Those who recalled recent ASB advertising when prompted)

Source: mruk research, March 2005

3.44 In March 2005 respondents were shown two images taken from the bus back
element of the ASB campaign and asked if they recalled seeing this advertising. Overall
around 1 in 6 (16%) said that they had, with higher recall again amongst those aged 35 — 44
(25%) and those aged 45 — 54 years old (21%). Although awareness of campaign imagery
was lower than the spontaneous recall of advertising, this is to be expected given that
respondents were only shown part of the campaign.
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AWARENESS OF NEW LAWS RELATING TO ASB

3.45 Respondents’ awareness of new laws relating to ASB was measured in all the
waves of the in home omnibus; September 2004, October 2004 and March 2005.

3.46  Almost a quarter (22%) believed they were aware of new laws relating to ASB in
September 2004. This figure more than doubled in October 2004, where almost half (47%)
considered they were aware of new laws. However, perceived awareness was lower in
March 2005 at 25%. The peak of awareness in October coincided with an increase in PR
activity regarding ASB, so it is possible that increased media coverage will also have had a
positive impact on awareness levels amongst the public.

Figure 3.14: Prompted awareness of new laws relating to ASB

Yes ' 47% H September 2004
J 25% O October 2004
OMarch 2005

69%
No 50%

71%

8%
Don't know 3%
4%

T T T T 1
0% 20% 40% 60% 80%

Base: September 2004: 1026; October 2004: 1020; March 2005: 1009
Source: mruk research, September 2004, October 2004 & March 2005

3.47 Again awareness of new laws relating to ASB was consistently highest amongst
those aged 35 — 44 years old (September 2004 - 31%, October 2004 - 53%, March 2005 -
38%) and C1 respondents (September 2004 - 30%, October 2004 - 52%, March 2005 -
30%).

3.48 In March 2005 there was a continued high degree of uncertainty as to how the new
laws would affect the way the respondent can resolve ASB problems in their
neighbourhood.

3.49 A large proportion (October 2004 - 71%, March 2005 - 81%) agreed to some extent
that they were unclear about the future implications of the new legislation, although
strength of agreement was lower in March 2005. Of the three in ten respondents (30%)
who agreed strongly in October 2004 that they were unclear, this was especially true of 16
— 24 year olds (33%), those aged, over 65 years (33%) and AB respondents (34%). In
March 2005, those in the North (28% strongly agreed, 89% total agreement) of Scotland
were the most unsure.
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Figure 3.15: ‘I am unclear how the new laws on ASB affect the way I can resolve
ASB problems in my neighbourhood’

) 30%
Agree strongly 12%
1 41%
Il
Agree P 69%
. 159
Disagree 14% § O October 2004
1 OMarch 2005
. 0,
Disagree strongly 2%7 %o
0,
Don’t know ng,
0% 20% 40% 60% 80%

Base: October 2004: 1020; March 2005: 1009
Source: mruk research, October 2004 & March 2005

3.50 Respondents’ were then asked how interested they would be in a leaflet which gave
an explanation as to how new legislation would affect them.

3.51 The majority in both October 2004 (79%) and March 2005 (85%) displayed an
interest to some degree in a leaflet which would give an explanation of how changes in the
law could affect them. This level of interest was consistent across age and socio-economic
groupings in both waves.

Figure 3.16: Level of interest — ‘A leaflet explaining how changes in the law could
affect me and help me deal with ASB problems in my neighbourhood’

fl 0,
Very interested = 3371/50
] 1 42%
. . I
Slightly interested J a8
Not that interested 9% 11% O October 2004
E O March 2005
Not at all interested 9%
5%
0,
Don’t know 1 A’z%
0% 20% 40% 60%

Base: October 2004: 1020; March 2005: 1009
Source: mruk research, October 2004 & March 2005
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CHAPTER FOUR CONCLUSIONS

4.1 This chapter details the conclusions that can be drawn from the omnibus survey
findings following the ASB advertising campaign.

4.2 Overall, it was evident in all waves that respondents felt that ASB was a serious
issue in Scotland and that much could be done to tackle it. The findings also suggest that
ASB is an emotive subject, as most respondents were determined they would report
incidences they considered to be ASB and were confident about who they would contact to
do so (police). In addition, there was a great deal of interest in being informed of how local
council departments can deal or help with ASB and strong agreement with the belief that
ASB is a problem that everyone can help deal with, not just the authorities.

4.3  However, there were consistently mixed opinions regarding how well people felt
their ASB-related problems would be listened to and dealt with by local authorities, and
how well they would be supported if reporting such activities. It was clear that most felt
they would be more willing to report ASB problems if they knew they had the full support
of local authorities when doing so. This suggests that people need to be convinced that they
have the full support of the relevant authorities and that reporting ASB does result in action
being taken®. There was greater agreement in March 2005 that the government in Scotland
is serious about tackling problems related to ASB.

4.4  Prior to the ASB campaign being launched, around 1 in 5 people reported having
seen or heard some form of advertising in relation to ASB. This is to be expected to some
degree, given the considerable media attention ASB has attracted recently. However,
awareness doubled in March 2005 and the key messages recalled (‘new laws’ in particular)
would indicate that the campaign was clearly understood by approximately 43% of the
population. In addition, an increase in the recall of radio as the source of ASB advertising
in March 2005 suggests respondents were recalling the ASB campaign itself. There is an
indication that radio activity has been an effective element of the campaign.

4.5 It was evident in both September 2004 and March 2005 that people’s knowledge
was poor regarding how the laws affect the way in which they could resolve ASB problems
in their neighbourhood. Perceived awareness of new laws relating to ASB however more
than doubled from September 2004 to October 2004. This coincided with increased PR
activity as part of the ASB campaign.

4.6  Although ASB is still a pertinent issue in the media aside from the campaign, the
findings suggests that the PR activity (in addition to advertising) may have contributed to
raising public awareness of new laws relating to ASB.

® Most of the provisions in the Antisocial Behaviour etc (Scotland) Act 2004 commenced in October 2004
with some commencing in early 2005. Local authorities through their Community Planning Partners have
received £120m funding to tackle antisocial behaviour for the period 2004-08. Services — such as antisocial
behaviour teams, victim support services, helplines - to tackle antisocial behaviour have been determined by
local circumstances and have commenced at different times across Scotland.’
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APPENDIX 1

SEPTEMBER 2004 QUESTIONNAIRE

A1 What types of behaviour do you think might be considered to be Anti-Social
Behaviour? DO NOT PROMPT - CODE ALL THAT APPLY IN COLUMN A

A2 SHOWCARD 2. To what extent do you agree or disagree that the following types of
behaviour could be considered to be Anti-Social Behaviour? READ OUT — RECORD

IN COLUMN B

ROUTE

COLUMN A

COLUMN B

STRONGLY
AGREE

AGREE

DISAGREE

STRONGLY
DISAGREE

DON'T
KNOW

Neighbourly disputes

(1)

1

N

w

4

a

)

Litter / dog fouling

(©)

4)

Graffiti

(©)

(6)

Noisy neighbours

@)

)

Children out of control

aSalalal—a

)

S alal

(10)

Aggressive / threatening
behaviour

—_

(1)

—_

(12)

Intimidation

(13)

(14)

Physical assault

(15)

(16)

Verbal abuse

(a7

(18)

Vandalism

(19)

JEIE N R ) L N NS

NINININ N INDNNDN

WWWW W ([ WWwWww

R N A IR RS

oo o1 (galo|a|o,

(20)

Don’t know

Sl

(1)

Other (please specify)

(22)

(23)

(24)

(25)

(26)

@7

(28)

(29)

GO TO A3

A3 SHOWCARD 4. How much do you think can be done to tackle Anti-Social behaviour?

A lot

Some

Not very much
Nothing

Don’t know

22

(30)

A wWON -

ROUTE

GO TO A4




A4 SHOWCARD 2. To what extent do you agree or disagree with the following statements?
READ OUT ROUTE
STRONGLY STRONGLY | DON'T
AGREE AGREE DISAGREE DISAGREE | KNOW
{’-\nt|-S.00|aI Behaviour is a serious 1 5 3 4 5 o
issue in Scotland
The Government in Scotland is serious
about tackling problems related to anti- 1 2 3 4 5 @2)
social behaviour
GO TO A5
A5 If you witnessed or suffered Anti-Social Behaviour would you report it? ROUTE
@3)
Yes 1
No 2 GO TO A6
Don’t know 3
A6 Do you feel you would know who to contact in relation to Anti-Social Behaviour? ROUTE
(34)
Yes 1 GO TO A7
No 2
Don’t know 3 GO TO A8
A7 Who would you contact to report Anti-Social Behaviour? DO NOT PROMPT, CODE
ALL THAT APPLY ROUTE
Police 1 @
Crimestoppers 1 @)
Local council 1 @n GO TO A8
Don’t know 1 @9
Other (please specify)
(39) (40)
A8 Have you seen or heard any advertising recently about Anti-Social Behaviour? ROUTE
@1)
Yes 1 GO TO A9
No 2
Don’t know 3 GO TO A11
A9 Where did you see or hear this advertising? CODE ALL THAT APPLY ROUTE
Television 1 (42)
Newspapers 1 43)
Radio 1 (44)
Cinema 1 (45) GO TO A10
Bill boards / hoardings 1 (46)
Magazines 1 @7)
Leaflets / posters 1 (48)
Other (please specify)

23

(49)

(50)




A10

A11

What messages can you recall from the advertising?

Are you aware of new laws relating to anti-social behaviour?

Yes
No
Don’t know

24

(51)

(53)

(85)

(52)

(54)

(56)

(67)

N —

GO TO A11

ROUTE



APPENDIX 2

I'D LIKE TO ASK YOU SOME QUESTIONS ABOUT SOCIETY

OCTOBER 2004 QUESTIONNAIRE

A1 Are you aware of any new laws relating to Anti-Social Behaviour? ROUTE
(58)
Yes 1
No 2
Don’t know 3
A2 SHOWCARD 2. In your own opinion, to what extent would you say you agree or
disagree with the following statements? READ OUT ROUTE
Agree . Strongly Don’t
Strongly Agree | Disagree Disagree know
| am unclear how the new laws on Anti-Social
A Behgwour affgct the way | gan resolve Anti- 1 5 3 4 5 )
Social Behaviour problems in my
neighbourhood
In addition to the authorities, we as the Public
B. | all have a role to play in responding and 1 2 3 4 5 (60)
reporting Anti-Social Behaviour
If required | would have the confidence to talk
C. to kids in my street about their behaviour 1 2 3 4 5 eV
| would report anti-social behaviour if | knew
D. | that local authorities were going to support me 1 2 3 4 5 (62)
as a victim or witness
A3 SHOWCARD 3. How interested would you be in the following advice or
information about Anti-Social Behaviour? READ OUT ROUTE
Very Slightly Not that Not at all Don’t
Interested | Interested | Interested | Interested | know
A leaflet explaining how changes in
the law could affect me and help me
A. deal with an Anti-Social Behaviour 1 2 3 4 5 9
problem in my neighbourhood
Advertising highlighting local council
B. | departments that can deal or help 1 2 3 4 5 (64)
with Anti-Social Behaviour problems
A4 SHOWCARD 4. If you reported Anti-Social Behaviour to the authorities, how confident
would you be that...? READ OUT ROUTE
Very Slightly Not that Not at all Don’t
Confident | Confident | Confident | confident | Know
A. | ...you would be listened to? 1 2 3 4 5 (65)
B. | ...something would be done? 1 2 3 4 5 (66)
C ...support wc?uld bg prgwded whilst 1 5 3 4 5 -
the problem is continuing

25




A1

A2

APPENDIX 3 MARCH 2005 QUESTIONNAIRE

I’'D LIKE TO ASK YOU SOME QUESTIONS ABOUT SOCIETY.....

What types of behaviour do you think might be considered to be Anti-Social
Behaviour? DO NOT PROMPT — CODE ALL THAT APPLY IN COLUMN A

SHOWCARD 3. To what extent do you agree or disagree that the following types of
behaviour could be considered to be Anti-Social Behaviour? READ OUT -
RECORD IN COLUMN B

ROUTE

COLUMN B

COLUMN A | STRONGLY STRONGLY
AGREE AGREE | DISAGREE DISAGREE

DON'T
KNOW

68) 1 4

N
w

Neighbourly disputes

(S}

Litter / dog fouling

Graffiti

Noisy neighbours

Slslslsls
»
LN QR RN =N

Children out of control

Aggressive / threatening
behaviour

Intimidation

Physical assault

Verbal abuse

CTIIIO M mMoolm >

—

3

&

—
NINININ N [INNINIDN
WIWWW W  Wwww
N NN N EEEES

©
)
L QR NN N

Vandalism

ajojojol o gl or|o

A3

alalalala
slslslsls
K

Don’t know

Other (please specify)
(89) (90)

91) (92)

(93) (94)

(95) (96)

GO TO A3

SHOWCARD 4. How much do you think can be done to tackle Anti-Social behaviour?
©7)

A lot

Some

Not very much

Nothing

Don’t know

A WON -

ROUTE

GO TO A4
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A4 SHOWCARD 3. To what extent do you agree or disagree with the following statements?
READ OUTA &B ROUTE
STRONGLY STRONGLY | DON'T
AGREE AGREE DISAGREE DISAGREE | KNOW
A An’q-Soan thawour isa 1 5 3 4 5 )
serious issue in Scotland
The Government in Scotland is
B serious about tackling problems 1 2 3 4 5 (99)
related to anti-social behaviour
GO TO A5
A5 If you witnessed or suffered Anti-Social Behaviour would you report it? ROUTE
(100)
Yes 1
No 2 GO TO A6
Don’t know 3
A6 Do you feel you would know who to contact in relation to Anti-Social Behaviour? ROUTE
(101)
Yes 1 GO TO A7
No 2
Don’t know 3 GO TO A8
A7 Who would you contact to report Anti-Social Behaviour? DO NOT PROMPT, CODE
ALL THAT APPLY ROUTE
Police 1 (102
Crimestoppers 1 (03
Local council 1 (09 GO TO A8
Don’t know 1 (105
Other (please specify)
(107)
A8 Have you seen or heard any advertising recently about Anti-Social Behaviour? ROUTE
(108)
Yes 1 GO TO A9
No 2
Don’t know 3 GO TO A11
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A9

A10

A11

A12

Where did you see or hear this advertising? CODE ALL THAT APPLY

INTERVIEWER INSTRUCTION — IF RESPONDENT STATES THEY HAD A

LEAFLET THROUGH THEIR DOOR CODE BOTH ‘LEAFLETS / POSTERS’ AND

‘LEAFLET THROUGH DOOR’

Television

Newspapers

Radio

Cinema

Bill boards / hoardings
Magazines

Leaflets / posters
Leaflet through my door
Other (please specify)

JEE (L I UL (U UL (I U

(117)

What messages can you recall from the advertising?

(119)

(121)

(123)

(109)
(110)
(111)
(112)
(113)
(114)
(115)
(116)

(118)

(120)

(122)

(124)

SHOWCARD 5 (AD IMAGES) Do you recall seeing any of the following advertising?

Yes
No
Don’t know

Are you aware of new laws relating to anti-social behaviour?
Yes

No
Don’t know

28

(125)

1

ROUTE

GO TO A10

GO TO A11

ROUTE

GO TO A12

ROUTE

GO TO A13



A13 SHOWCARD 6. In your own opinion, to what extent would you say you agree or
disagree with the following statements? ROUTE
Strongly . Strongly Don’t
Agree Agree | Disagree Disagree know
| am unclear how the new laws on Anti-Social
A Behgwour af‘fgct the way | gan resolve Anti- 1 5 3 4 5 2
Social Behaviour problems in my
neighbourhood
In addition to the authorities, we as the Public
B. | all have a role to play in responding and 1 2 3 4 5 (128)
reporting Anti-Social Behaviour
If required | would have the confidence to talk
C. to kids in my street about their behaviour 1 2 3 4 5 129
| would report anti-social behaviour if | knew
D. | that local authorities were going to support me 1 2 3 4 5 (130)
as a victim or witness
A14 SHOWCARD 7. How interested would you be in the following advice or
information about Anti-Social Behaviour? ROUTE
Very Slightly Not that Not at all Don’t
Interested | Interested | Interested | Interested | know
A leaflet explaining how changes in
the law could affect me and help me
A. deal with an Anti-Social Behaviour L 2 3 4 5 =
problem in my neighbourhood
Advertising highlighting local council
B. | departments that can deal or help 1 2 3 4 5 (132)
with Anti-Social Behaviour problems
A15 SHOWCARD 8. If you reported Anti-Social Behaviour to the authorities, how confident
would you be that...? READ OUT Ato C ROUTE
Very Slightly Not that Not at all Don’t
Confident | Confident | Confident | confident | Know
A. | ...you would be listened to? 1 2 3 4 5 (133)
B. | ...something would be done? 1 2 3 4 5 (134)
...support wguld bg prpwded whilst 1 5 3 4 5 135
the problem is continuing

29




APPENDIX 4 PROFILE OF THE SAMPLE

A4.1 This section of the report will summarise the profile of respondents in terms of their
overall demographics and characteristics. Consistent across all waves of research, the
sample is structured to be representative of the Scottish population in terms of age, socio
economic grouping and gender.

AGE

A4.2 In line with the structure of mruk’s Scottish in-home omnibus, a good spread of
age ranges were represented within the sample structure.

Figure A4.1: Age

I——
16 -24 16%

\ b 16%

— 24%
25.34 24%

23%
— 18%
35-44 HESeptember 2004

[ i) 18%

15% 18% 1October 2004
45.54 159 CIMarch 2005

\ B 16%

_ 13%
55-64 13%

13%
14%
65+ 14%

B 14%

20% 40%

=

0

Base: September 2004: 1026, October 2004: 1020, March 2005: 1009 (All respondents)
Source: mruk research, September, October 2004 & March 2005

GENDER

A4.3 The achieved sample for all the omnibus waves was split evenly across genders,
with half the interviews being undertaken with male respondents, and half with female
respondents.

SOCIO ECONOMIC GROUP

A4.4 In line with the Scottish adult population, around 4 in 10 interviews were
undertaken with ABCl1’s, with the remainder being from the C2DE socio economic
groupings".

* Definition of Socio-Economic Groupings

AB = Higher and intermediate managerial / administrative / professional
C1 = Supervisory, clerical, junior managerial / administrative / professional
C2 = Skilled manual workers

D = Semi-skilled and unskilled manual workers

E = Receiving state benefit, unemployed, lowest grade workers
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Figure A4.2: Socio Economic Group
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AB 16%
P 16%
25%
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Source: mruk research, September, October 2004 & March 2005

EMPLOYMENT STATUS

A4.5 Overall, just over half of the sample in all waves was in some form of employment,
with around 4 in 10 not being employed. Although not directly comparable due to different
data collection methods, the proportion who were classified as not employed was similar to
the 2001 Census results which reported around 42% (of all 16 — 74 year olds) of the

population as being not in employment.

Figure A4.3: Employment Status

W September 2004

51%
Employed 52%
56%
40%
Not Employed 39%
37% [OOctober 2004
COMarch 2005
9%
Housewife 9%
7%
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Base: September 2004: 1026, October 2004: 1020, March 2005: 1009 (All respondents)
Source: mruk research, September, October 2004 & March 2005
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HOUSING TENURE

3.6 Similar to the 2001 Scottish Census results, almost 6 in 10 respondents owned their
property, with just over 4 in 10 renting.

Figure A4.4: Housing Tenure

Owners 56%
58%
B September 2004
. O October 2004
48% | omarch 2005
Renter 44%
% 42%
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Base: September 2004: 1026, October 2004: 1020, March 2005: 1009 (All respondents)
Source: mruk research, September, October 2004 & March 2005

GEOGRAPHICAL

A4.7 Figure 3.5 details the breakdown of the achieved interviews across geographic
regions in Scotland, in line with the Scottish population, a high proportion of interviews
were undertaken in the East and West in comparison to the North. Table A4.1 overleaf
details the sample points contained within each of the main geographical regions.

Figure A4.5: Geographical Breakdown

45%

West 45%
45%

39% [m September 2004
East 39% | October 2004
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16%
North 16%
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Base: September 2004: 1026, October 2004: 1020, March 2005: 1009 (All respondents)
Source: mruk research, September, October 2004 & March 2005
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Table A4.1 Omnibus sample points by geographical region

West East North

Dumfries Tweeddale, Ettrick & Lauderdale Aberdeen North
East Kilbride Roxburgh & Berwickshire Aberdeen South
Carrick, Cumnock & Doon Valley | East Lothian Gordon
Cunninghame North Midlothian Banff & Buchan
Kilmarnock & Loudon Livingston Moray
Hamilton Edinburgh Central Inverness & Nairn
Motherwell North Edinburgh Leith Caithness & Sutherland
Eastwood Edinburgh Pentlands Western Isles
Monklands West Edinburgh South

Paisley South Edinburgh West

Renfrew West & Inverclyde Stirling

Greenock & Port Glasgow Falkirk East

Glasgow Cathcart Clackmannan

Glasgow Govan Central Fife

Glasgow Hillhead North East Fife

Glasgow Pollok Kirkcaldy

Glasgow Provan Dunfermline West

Glasgow Rutherglen Dundee West

Glasgow Shettleston North Tayside

Glasgow Springburn Perth & Kinross

Clydebank & Milngavie

Strathkelvin & Bearsden

Cumbernauld & Kilsyth

Dumbarton
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