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Research
In early February we commissioned
8 focus groups which took place 
in four locations; Aberdeen,
Edinburgh, Glasgow and Ayr. Each
group was segmented by socio-
economic class, age, type of
journey they currently make,
purpose of journey and current
disposition to non-car travel. The
aim of the research was to gain an
insight into current perceptions,
decision making processes and 
the priority of criteria for various
journey types. We also tested
some propositions for credibility,
motivation and resistance.

We learnt that many current non-
user perceptions are based on
hearsay or historic experience,
they are generally older and from 
a higher socio-economic class.

Current user perceptions are
based on reality, they are generally
younger, from lower socio-economic
classes and feel that their usage is
chosen. The proposition which
tested well in all groups was, “Give
the car a rest, choose horses for
courses”.

To gather more detailed information
and to find out what percentage 
of the population were currently
ardent car users we commissioned
some quantitative research. This
took place as part of the Scottish

Opinion Survey in late February.
1011 people were interviewed and
gave their views on a number of
travel questions.

Over 70% of those interviewed
have regular access to a car. Of
those with access, between 60%
and 70% always use their car
during the week and at weekends.
Regardless of where the respondent
lived, the main factors which made
people choose their car were that
alternatives were too slow, too
uncomfortable, too inconvenient
and not practical for journey type.

Proposal
Following on from the research
results we have decided to target
men and women in classes ABC1C2
living in urban areas. We have
chosen urban areas at this stage 
as we feel that these people are
most likely to have realistic travel
alternatives available to them. We
are currently awaiting the final
creative proposals but the general
message for television advertising
will be to encourage people to
reassess their customary choice.
For poster, radio and outdoor
activity we are likely to be
producing factual advertising which
proves that other transport modes
can be more practical, convenient,
comfortable and fast.

We are currently working with Faulds Advertising agency to
produce effective advertising for the Campaign. Faulds have a
good background of working with the Scottish Executive and
have worked on the Scottish Road Safety and Alcohol and
Violence campaigns amongst others.

Advertising
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The preparations for the
launch of the Scottish
Executive’s Travel Awareness
Campaign are now well
under way. It’s shaping up 
to be an ambitious and
exciting long-term project
which will seek to address
the public’s perceptions and
awareness of alternatives to
car travel. We are hoping to
launch in early June 2001 
(UK election campaign
permitting!).

Our campaign aim is to increase
the number of journeys made 
by walking, cycling and public
transport and to encourage more
appropriate use of the car. We 
will measure our success with
customer research, testing
awareness and perceptions 
of travel awareness messages. 
Our baseline research will be

completed before the end of May
and will be followed up annually
thereafter. 

We have a campaign Steering
Group which will meet every 6
months. This group is helping us
decide the balance, direction and
strategy of the campaign. Members
include ATCO, CPT, RAC
Foundation, Scottish Road Safety
Campaign, TravelWise Scotland 
and Railtrack. We also have a
Consultation Group which will
meet every 3 months to discuss
delivery, opportunities for joint
working and customer feedback.
Members of this group include
Local Authorities and major
Transport Operators.

We’re planning 3 major activities
for 2001; an advertising campaign, 
a website and a national roadshow
– read on to find out more and 
to see what the campaign can 
do for you!
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Our campaign website is
currently being developed. 
It will be available before 
the official launch of the
campaign and we will
circulate details about access
to you when we are online.

Our website will be the main
point of contact for those seeking
information about the campaign. 
It will feature news, details of the
campaign, information about travel
options, useful links and specific
pages for certain target groups. 

What benefits will it bring 

to my organisation ?
The site will feature online
facilities for ordering publications
and promotional materials. We
hope that this will make it easier
for you to get hold of campaign
literature. We will be providing a
comments page too so please let
us know what you think of the site
and what, if any, improvements
could be made.

We will update the website
regularly with roadshow details
and campaign information and an

online version of our newsletter
will also be available. There will 
be scope to include details of 
new incentives or infrastructure
improvements that you may wish
to have added to the site, please
let us know if we can be of help.

How do I find out more about

the Campaign ?
Details of how to reach the
Project Manager, Emma Taylor,
can be found opposite on page 2.

Website


